WHITE PAPER INSTRUCTIONS
THE WHITE PAPER is a thoughtful and developed recommendation to change your career-choice industry in some productive way. It needs to be complete in its research.
For topic ideas, as examples, you might recommend a new way of marketing to gen z or millenial consumers, or your  career-choice "industry" means totally and re-define it or its mission. There are many ways to approach this. See the Assignment description and read it thoroughly.
The White Paper targets the whole industry or a sector of it, NOT a specific company.
Note that I encourage new and original ideas. 
EMAIL ME TOPIC IDEAS--> I highly recommend that you research, find your topic, and then email me for feedback before moving forward. This is normally done in the classroom, and it is very beneficial for the outcome of your paper. The earlier the better;the more time you have to write the actual paper, the better it is. The length can vary, according to need. Visuals are important, and headers/subheaders are, too. 

Pre-writing, research, writing, revision. The final paper must show this level of research and work.
Word Count is whatever you need, in order to be complete and cover the topic, but white papers are lengthy, Also visuals take up extra space. I have seen white papers of 15 pages to 25 pages, but even 10 pages may complete the information.
Plan your time wisely, you have several weeks to do the work.
A white paper is a recommendation to change an industry (NOT a company, that's a Proposal). It's often based on two or more successful case studies demonstrating a successful strategy, (which may or may not come from another industry). The recommendation is suggested to an industry with the goal of evolved change. 
 I always recommend a white paper for industry is something that the whole industry needs to consider, an action or method or concept or technique that is currently not used by any company in the industry at all. It may be used by OTHER industries, however, and the idea may be new to this industry. 
Industry choices (similar to the case study assignment):  the industry of your career choice, or specific sub-sectors of this industry.
Choose your industry. What is the change you want to make in that industry? It is not a research paper, although of course, you must do research to write it. The goal is to convince an industry to make change. Often, you have to do the research to come up with the change you want to propose.
Industry topics are often those areas that have hit you the wrong way as you have done research for your case study. Any moment that has disturbed you, felt uncomfortable, in the digital online marketing and research, is probably an area that the industry needs addressing. As millennials and gen z become the decision makers across markets, brands must find ways to appeal to these groups in advertising... can you suggest strategies for any business method, advertising areas, social media, product, retail, or other?  
Can you find successful strategies in other industries that might work to support ideas for change in your chosen industry, to include as a foundational concept in your white paper? 
Your white paper topic should be original and creatively thought out, so many ideas may come to mind, such as social /ethical, product functionality, product philosophy, digital marketing (social media) or authenticity-related topics related to marketing/advertising or other product concerns may be your focus, as well as themes listed below.....
Creative concepts supporting any thesis for sweeping industry change are valid topics.. the HOW. Proposing a NEW METHOD of doing that, maybe a unique methodology, product or advertising strategy (video series, or print ad campaign), that NO ONE is doing, and hasn't thought up. This idea applies to the WHOLE INDUSTRY. 
FORMAT STYLE: Presentation is important in a White Paper.
Imagine you are speaking to a group of industry professionals and telling them how to change for the better. And that they have White Papers in their hands to follow... use color font sub-headers and visuals, in any creative way you want. ... to your readers read your paper.
SOURCES: No limit on sources, but you must be complete in your knowledge. Listed in a final References section, using alphabetical order, hanging indent, for APA format.
TIP: Imagine you are giving a group of your industry professionals the guidelines/suggestions to implement the change, with sections and visuals, so they won't have to use anything except your white paper as source reference, because you have done ALL the complete research on the topic.
Feel free to email your topic to your professor, for pre-writing FEEDBACK, if desired. THIS IS VERY HELPFUL.
A white paper is an authoritative document intended to fully inform the reader on a particular topic. It combines expert knowledge and research into a document that argues for a specific solution or recommendation. The white paper allows the reader to understand an issue, solve a problem, or make a decision.
A white paper is a recommendation: so it's not just a fun fact. It has to say "you should."
A white paper is based on two or more successful case studies: so it's backed by real-world examples.
A white paper demonstrates a successful strategy: so there's data showing that the recommendation works.
A white paper speaks to an entire industry sector: so it's not addressed to consumers or to any specific client. 
Purpose: you will have a chance to apply persuasive techniques to a White Paper and practice correctly referencing graphical elements within a document. In addition, focus on clarity, concision, and visual appeal.

HOW TO WRITE A WHITE PAPER EXAMPLE*** https://www.instructionalsolutions.com/blog/how-to-write-white-paper
Which Industry, Problem/s, Solution/s, Visuals, References
WHITE PAPER THESIS will state any 1 of these potential actions for change:
· THEME OF PRODUCT. Product change and potential results.
· THEME OF METHOD.  Business methodology change and potential results.
· THEME OF AD CAMPAIGN(S). Creative change in print photo advertising and/or video/moving image campaigns and what may make them successful.
· THEME OF MARKETING CAMPAIGN/EVENTS. New change in events a company performs and determining what could make them successful.
· THEME OF NON-PROFIT PARTNERSHIP.  Potential company non-profit collaborations and determining what could make them successful.
· -----------
· AGAIN, IN SUMMARY:  you are looking for any kind of change that a whole industry needs. For example, ask/reflect on what these companies in your career field need to do to make the world a better place, to operate better, to market better, OR to advertise better? Choose 1 area for your thesis, and then examine it in depth. It is a profound analysis for future change. It is not targeted at a specific company, but companies are used as brief evidence examples within the paper for 1 or 2 paragraphs.
· The WHITE PAPER may include some of the following aspects, to help EXPLAIN OR SUPPORT your analysis:
Introduction (keep brief)--- 
· PARAGRAPH 1 -- 1 single paragraph that may include the following points. 
·  Thesis of an Industry Problem-- Example thesis --> "In this White Paper, I will discuss how the __________ industry would benefit/improve/strengthen by __________."_
· ONLY include the following if needed for the thesis chosen:
· The brief history of the industry, or any certain corporations, you are focusing on
· The background of the specific problem addressed-
· Corporate Organization | Leadership and Leadership Philosophy
· The Mission Statement -- what your white paper will accomplish
More points which may be found within the white paper --optional:
· The current status of the corporation within the Industry
· The Board of Directors: Who are they and do they matter? (Activists) - if important
· Profitability: Stock placement if public | comparable if private (good place for a chart)-- if important
· Current position on topic thesis
· What’s in the news? --- related to this thesis of change
Going Forward
· Economic Forecast for the Industry | Global Positioning
· Economic Forecast for the Corporation: Profit | Sustainability | Ethics
· Pivot Point for Corporation
VISUALS recommended include charts, graphs, timelines, photos, social media screenshots, video ad screenshots, and so on.
LAYOUT:  White papers usually have colorful headers an sub-headings, for easy readability, in addition to explanative visuals.
References page, use APA format.  Industry journals are good sources


